Communicating with Consumers

about meat and meat alternative options in Ohio
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What are consumers’ preferred sources for meat information?

Survey participants selected the following as their top five preferred sources to learn about meat options.
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Are consumers willing to pay a

How do consumers want to learn premium for specialty labels or
about meat options? certain products?
Survey participants selected the following as their o
preferred methods of learning. Consumers W’” pay'“
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$3.39/pound more for organic beef
Watch a Documentary versus non-organic beef
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$1.44/pound more for domestic beef
versus than Canadian beef

Read Printed Fact
Sheets, Bulletins or $7.31/pound less for plant-based

Brochures beef alternative versus traditional beef
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$7.75/pound less for cultured beef
product versus traditional beef

Watch a Video on "All meat products were identified as ground.
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